H «Intertech>» avakoivwvel ThV £vap&n oTpaTnyikNG CUVEPYAOIiaG IE TOV KOPpUPpdio
TEXVOAOYIKO 'OpiAo «Skyworth>»

H Intertech A.E., pia ano TIC NYETIKEG €TAIPEIEC DIAVOMNG TEXVOAOYIKWOV MPOIOVTWY OTNV €AANVIKN
ayopd, avakoivwvel TNV €vapén oTpaTnyIiKAG CUVEPYACIAG LE TOV KOPUPAIo TEXVOAOYIKO OMINO
Skyworth, €évav and Toug MPeyaAUTEPOUC OIEBVEIC KATAOKEUAOTEG NAEKTPIKWYV KAl NAEKTPOVIKWY
OouUoKeUWV. H ouvepyaoia apopd oTnv anokAEIOTIKR S1G0gon TWV KAIMATIOTIKOV KAl TWV «AEUKQV>»
OIKIGKWV ouokeuwv Tou brand “"SKYWORTH"” otnv EA\Gda.

H ouunpa&n auTtr anoTeAei £va onuavTiko Bripa yia Tnv evioxuaon Tnc napouaiac Tng «Intertech» otnv
katnyopia Twv «OIKIGKOV HAEKTpIKWV ZUCKEUWV», aflonolnvTag Tnv TEXVOYVwWaia, Tnv noiotTnTa
KATAOKEUNG Kal TNV KAlvoToyia Tou oyiAou Tng Skyworth.

3TNV _NpwTn (QAon Tng CUVePYaoiac, n ykauad Oa nepiAapBavel NANPEIC NPOTACEIC OTIC KATNYOPIEG:
KAipaTiopoU (oikiakd  KAIMATIOTIKG), WOENG (wuyeia, wuyeiokatawukTeg), MAUong (nAuvtnpia
poUXWV Kal MATwv), ZTEYVMMATOG (OTEYVWTNPIA, NAUVTOOTEYVWOTAPIA), VW TO XAPTOPUAAKIO TNG
ykapag 6a sunhouTileTal oTadiakd Kai e VEEC NPOIOVTIKEG KATNYOPIEC.

'OAa Ta npoiovta Tou brand «SKYWORTH> diakpivovTtal yid TNV UWnAR NoiéTNTa KATUAOKEUNG,
TNV TEXVOAoyia aiXprG Kal Tov HOVTEPVO OXESIAONO TOUC. Me £upacn OTNV EVEPYEIQKN anodoan,
TNV a&onioTn eyyunon kai Tnv after-sales unooTnpi&n, npoo@épouv AUoEIC uwnAoU enminédou o€
1I010iTEPA NPOCITEG TIHEG, AVTANOKPIVOUEVA NANPWCE OTIC AVAYKEC TOU onuepIivou ‘EAANva katavaiwTn
Kal Tou oUyXpovou eAANVIKOU voiKokupioU.

Supewva pe Tov CEO Tng “Intertech AE”, k. KwvoTavTtivo Ziwya, n véa auTr) ouvepyacia evTaooeTal
OTOV €UPUTEPO AvVANTUEIAKO OTPATNYIKO OXESIAOHO TNG £TAIPEIAG, €VIOXUOVTAG TO MPOIOVTIKO
XapTOPUAAKIO TNG, NPOOPEPOVTAG OTOUG ‘EAANVEG KATAVAAWTEG -yia pia akopn Gopd- npoidvTa uwnAng
noloTNTac, olyxpovng TexvoAoyiag kal a&loniaTiac.

ZYeTIKG pE TNV Intertech

H Intertech S.A. 10pU6nke To 1988 kai anoTeAei pia anod TG NAéov eDPAIWMEVEG KAl AVAYVWPIOIHEG
ETAIPEIEC OTOV KAADO TNG Texvoloyiag atnv EAAGda. Me nepioodTepa and 35 xpovia eNITUXNHEVNG
nopeiag, n sraipeia eEdIkelETAl OTNV €l0aywyr, diIAVOUN Kal UNoaTrpIEN NPONYHEVWY TEXVOAOYIK®V
NpoiovTwV Kal AUOEwV, €XOVTAC OUVOEDEl TO OVOUd TG WE MepIKG anod Ta kopugaia 8iebvry brands kai
avayvwpioPevoug diebveic oikoug Texvoloyiac (Panasonic, Ricoh, Alcatel-Lucent, i-Pro, Satel, Fanvil kai
Yeastar).

Me Tnv UnoaTnpPIEN evog IoXUpoU Kal EKTETAPEVOU DIKTUOU CGUVEPYAT®V O OAN TNV ENIKPATEIA, N ETAIPEIa

NPOoPEPEI OANOKANPWHEVEG AUCEIG TOOO aTOV 0IKIaKO kaTavaiwTr (B2C) 000 kal GTov EMIXEIPNUATIKO
Topéa (B2B).

ZYEeTIKG pe TN Skyworth

H Skyworth 15pU6nke To 1988 otn Zevlev Tn¢ Kivag kal anoteAei évav ano Toug JeyaAlTepoug dieBveig
KATAOKEUAOTEC NAEKTPOVIKOV KAl OIKIOKWV OUOKEUWV. AnacyoAsl nepiocdTepouc ano  40.000
epyalopévouc, 01aBéTel 17 povadeg napaywyng TeAeuTaiag Texvoloyiag (Manufacturing Centers)
kal 11 kévrpa €peuvag kail avanTuéng (R&D Centers), ye duvapikr) Napouacia o€ NEPIOCOTEPEC Anod
100 xwpeg naykoouing. Q¢ £€vac and Toug KopuPaioug TexvoAoyikoUg opiloug, dpacTnpionolsital,
METAEU aAAwv, oTnv avanTu&n kal napaywyn TNAEOpACEwWY, WNQIOKWV CGUOKEU®V €IKOvVAC kal fxou,
OoUCTNMATWV enkovaviag, AUoEwv anoBrkeuong kal SIaxeipiong evépyelag, Kabwe Kal HIag nAnpoug
OeIpag «AEUKWV» OUOKEUWV — ONwG KAIMATIOTIKA, Wuyeia, nAuvTnpla kali oTeyvwThpid. H eTaipeia
enevdUel oTaBepd otV KavoToyia, dIaTnpwvTac €va supU XapTOPUAAKIO NATEVTWV Kal EEEIDIKEUPEVWV
TEXVOAOYIOV. Mg npoonAwan aTnv noidTNTa Kal TNV avaBaduiopevn euneipia Tou xpnoTn, n Skyworth
£xel dpaiwBei w¢ £va and Ta kopugpaia brands naykoouiwg oTov KAGdo Tng.



